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International Study Mission to 
Daejeon and Seoul, 

Korea
Adapated from the Study Mission Trip Report

Dr. Yi  stared at the laptop as she traveled 
17,500 miles per hour around the earth in the 
international space station. As the first Korean as-
tronaut, she felt an enormous amount of responsi-
bility to represent her country before, literally, the 
entire globe. She had competed against 36,000 
other applicants to earn this orbital flight. Like 
her country, she competed to win, and she did. 

The laptop told her what country the space 
station was passing over. For 20 minutes the pod 
flew over Russia, her cosmonaut colleagues’ 
country, where she had spent a year training for 
the trip. For ten minutes they passed over China. 
And then the laptop told her she was flying over 
her own country, Korea. But by the time she 
opened the window to look down upon her home, 
the space station was long past her nation. It was 
then she realized just how small Korea was geo-

The Engine that Drives 
our Jobs

Many jobs in the greater Seattle area are
 directly tied to international trade.

(Adapted from an article by Paul Griffin)

It’s not the motor that drives our jobs. The 
motor only powers the bus. What powers our jobs 
is the economy. So what is the "engine" that pow-
ers the economy? It’s international trade. One out 
of three jobs in the Greater Seattle area is directly 
tied to international trade.

Think of Boeing, Microsoft, and the Port of 
Seattle. They are some of the big dogs. But there 
are lots of smaller organizations that get us media 
attention. The sum of the economic power of 
the combined smaller organizations is probably 

Continued on page 9
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graphically. 
But a moment later she realized, floating free 

in space, just how large her country was too. After 
all, when stuck in a traffic jam in Russia, maybe 
30 percent of the cars she saw were Korean made. 
The calls they made were often on Korean-built 
cell phones. The TVs they watched were made 
by Samsung. Her studies at KAIST (the MIT of 
Korea), her very presence on the space station, 
were testimony to just how large Korea is in the 
world today.

The 2010 International Study Mission to Dae-
jeon and Seoul, Korea that took place April 15 – 
24, brought home the changes that have occurred 
in Korea and the importance of its economy in 
today’s globalized world. It also deepened the 
long-standing ties our region has with this eco-
nomic tiger and opened up new opportunities. 

South Korea has risen from difficult circum-
stances and a challenging history.  From foreign 
domination to devastation in World War II that 
led to a country split in two, an ensuing civil 
war and an economy that lay dormant until the 
last 30 years, Korea is a Horatio Alger story writ 
large. It is a tale based on strategy. Where Korea 
finds itself today did not happen by accident. It 
was planned, a result of hard work and a "back 
to basics" approach. Korea’s history of foreign 
occupation coupled with its homogenous society 
has fostered a national mantra and accepted goal 

of competing and winning in a global economy.  
It has led them to incessantly benchmark them-
selves in an effort to improve their national rank-
ing whether in economic or education metrics. 

This is not your father’s Korea, it’s not even 
your older brother’s. In 1960, Korea had the same 
size economy as Kenya, as President Obama 
noted last year. Today, it is the 13th-largest econo-
my in the world. One of our speakers during the 
trip, Samuel Koo, who among many other duties 
is chairman of the Culture Tourism Committee, 
told us of former U.S. Ambassador Donald Gregg 
recently touring a Kia plant in Georgia. Ambas-
sador Gregg thought back to when he first was 
in Korea in 1951 as a young military man, when 
Korea was a humble developing country. As he 
reviewed the Korean auto plant in the heart of the 
American south, as he thought about the world-
wide economic activity of Korea, and of its new-
found technological prowess, Ambassador Gregg 
exclaimed, “Korea is simply bursting.” 

Dr. Magdi Hafez, President and CEO of the 
UAE Training Academy and one of our key liai-
sons to last year’s study mission to the UAE, was 
part of our delegation in Daejeon and Seoul.  He 
noted that the people of Daejeon and Korea “have 
a vision and an objective.” In today’s world, 
China dominates our vision of Asia and emerg-
ing economies. But, in the year 845, Arab trad-
ers wrote, “Beyond China is a land where gold 
abounds.”  The same is true today. 

Daejeon and Korea’s Economic Development

Korea’s outsized economic accomplishment 
occurs despite having only the 24th largest popu-
lation, a totalitarian neighbor to its north and hav-
ing developed from humble beginnings.  In 1963, 
Korea’s per capita GDP was $100 which as noted 
before was about the same as Kenya’s and many 
other developing countries. Today, it is close to 
$28,000. 

Korea’s economy and trade is very much 
tied to the Greater Seattle region’s. Korea is our 
state’s fourth-largest trading partner, third-largest 
partner through our ports and fifth-largest export 
customer.  In addition, Korea is our second-larg-

Dr. Yi, Korea's first astronaut, points at glass depiction 
of Seattle given to her by Boeing's Starr Tavenner.

Trip Report continued from page 1
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est source of international students and third-larg-
est source of international tourists. 

Like other developed nations, Korea’s econ-
omy is increasingly based on high technology 
industries. It has or is in the midst of growing 
large information technology, life sciences, digital 
media and other high technology industries. 
Korea’s high-tech infrastructure is first rate; it is 
the most wired country in the world and has the 
highest broadband penetration per capita in the 
world with the fastest internet connections. Of 
course, in consumer electronics it has few rivals 
with companies such as Samsung and LG known 
worldwide.

  

Education as a Base

The country has invested heavily in its educa-
tion system over the last thirty years. Korea once 
had a high ratio of students to teachers, about 62 
to 1 in the 1970s but now down to 25 to one.  By 
focusing on education, in the last 20 years, Korea 
has improved its system so that Korean students 
now test among the highest in the world for math 
and reading scores. It is all part of an effort, as 
one Korean speaker put it, to change from “im-
porting of knowledge to production of knowl-
edge.”

Becoming Green

In the emerging era of clean energy, technol-

ogy and sustainability, Daejeon and Korea aim to 
be a leader. In fact, Daejeon is working to achieve 
the title, “The Low Carbon City”. 

Korea made the environment and clean ener-
gy a centerpiece of their stimulus efforts to escape 
the recession brought on by the worldwide finan-
cial crisis. About 81 percent of the $38 billion 
stimulus plan was earmarked for clean energy and 
environmental initiatives. Korea views economic 
development and environmentally friendly public 
policies as something that go hand in hand rather 
than in conflict. 

In July of 2009, the South Korean govern-
ment announced that it would invest another $84 
billion over the next five years in green industries 
and technologies.

Conclusion

Our region’s relationship with Daejeon is long 
and deep. Seattle and Daejeon recently celebrated 
the 20th anniversary of their sister city relation-
ship. During the study mission, the delegation 
visited “Seattle Park,” a well-used commons in 
the heart of the city.  The delegation took part in a 
planting ceremony of a fir tree. Fifteen years ago 
then Mayor of Seattle Norm Rice helped dedicate 
the park which has a plaque at its entrance with 
Seattle’s name on it.

The Greater Seattle name is all over the 
landscape of Daejeon and Korea, whether it is the 
many Starbucks you see there, the Microsoft soft-
ware used by their 8000 PhDs or the abundance 
of trade between our two regions.

And, of course, remember the international 
space station in which Dr. Yi discovered both 
the geographical smallness of her country and its 
large imprint on our modern day global economy. 
Much of that space station was built by Boeing. 
Together, Greater Seattle and Daejeon and Korea 
can travel 17,500 miles an hour into a brighter 
future. 

Skip Rowley of Rowley Enterprises, King County 
Councilmember Pete von Reichbauer and Clare Hur 
of Williams Kastner chat with young Daejeonites in 
Daejeon's "Seattle Park".

Please join us as we feature Ambassador Han Duk-
soo of the Republic of Korea to the US on August 
31, 2010 from 8:00-9:30am at 600 University Street 
in Downtown Seattle. Contact Samantha Paxton at 
samanthap@seattlechamber.com for more details. 
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to prominent research universities that see little 
spin-off activity and have few ties to regional 
businesses.  It is clear that building a knowledge 
region requires much more than just a strong 
university.

Connecting the strands of the Triple Helix
The relationship between universities, gov-

ernments and business, at the regional level, has 
come to be known as the “Triple Helix”.  The 
image is one of three independent, but interacting, 
forces working together and spiraling upward.  
This concept is easy to describe, but very difficult 
to bring into being.  The problem is that the three 
strands have historically not had many things in 
common.  They may be spiraling upward, but not 
in any connection to each other, and producing no 
additional value for the regional economy.  Ab-
sent some exogenous forces, it is difficult to envi-
sion a scenario which enables the three strands to 
come together on their own.

The Core: connecting the strands of the helix

So, what might those exogenous forces be?  
In short, a set of individuals and institutions 
that have, as their primary mission, bringing the 
resources of universities and business together in 
a supportive local environment to create innova-
tive businesses.  This is the “Core”.  The Core of 
the Triple Helix consists of a set of intermediaries 
who benefit directly by the success of the Triple 
Helix: if commercialization happens and busi-
nesses are created, they win, and if those interac-
tions do not happen, they lose.  

If such stakeholders do not exist they can be 
created and recruited: it is far easier to create this 
new stakeholder group than to transform the other 
three institutions.  So, who are these intermediar-
ies?  They are entrepreneurs; venture capitalists, 
angels and investment bankers; technology trans-
fer offices, incubators and science parks. 

The organizations and individuals who make 
up the Core operate differently from the institu-
tions that make up the Triple Helix.  The Core is 
comfortable with the long, and often uncertain 

Earlier this month regions from around the 
world gathered for the 3rd annual International 
Regions Benchmarking Consortium (IRBC) 
conference in Fukuoka, Japan. This Consortium 
is a network of sophisticated city-centered met-
ropolitan regions that find it mutually beneficial 
to compare and learn from each other through 
economic and social data statistics and in-depth 
research into specific issues of common interest. 
Microsoft and Boeing each provided substantial 
funding to launch the Consortium.   

The ten regions are Seattle, Fukuoka, Dae-
jeon, Barcelona, Stockholm, Helsinki, Dublin, 
Munich, Melbourne and Vancouver, B.C.  The 
Greater Seattle region, through the Puget Sound 
Regional Council and Trade Alliance, is the secre-
tariat for the IRBC. 

The theme of the conference in Fukuoka was 
knowledge regions with a special emphasis on the 
research university. Michael Luis of Luis and As-
sociates produced a research paper on "Research 
Universities and the Knowledge Region".The 
paper examined  the ways that leaders can proac-
tively move their economies increasingly toward 
a central focus on the knowledge economy.

The paper noted that the research university is 
a necessary but not sufficient factor for growing a 
“knowledge region.”  Every “knowledge region” 
has a prominent research university, but not every 
region with a prominent research university can 
be classified as a “knowledge region”.

We can observe that some regions with strong 
research universities have also developed robust 
technology-based business sectors that interact 
with those universities on a continual basis, spin-
ning out new technologies, products and com-
panies.  At the same time, we can easily point 

Research Universities and the 
Knowledge Region

Research for the 3rd Annual International 
Regions Benchmarking Consortium Conference
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time horizons of innovation, and can remain pa-
tient as business processes mature.  And the Core 
accepts the much higher level of risk associated 
with bringing new technologies to market.  In 
other words, the Core can provide the stewardship 
necessary to create successful businesses out of 
the raw material of new ideas.

We surveyed the ten IRBCs and found that 
all of the regions have basic intermediary institu-
tions in place, and 
that there is a wide 
variation in their 
organization and 
governance.  The 
Cores can always be 
made more effective, 
and there are several 
steps a region can 
take to do so, includ-
ing creating venues 
for interaction and 
working to con-
nect the core to the 
strands of the triple 
helix. 

Conclusion

Even the most successful knowledge regions 
have tapped only a fraction of the potential to turn 
research results into products and services that 
can form the basis for new companies.  Fortu-
nately, both universities and their surrounding 
regions are realizing that converting research 
into economic opportunity requires a supportive 
legal environment and a specific set of institutions 
and skills, and those are gradually being put into 
place.  But much remains to be done to create the 
Core of individuals and organizations that will 
dedicate itself to this process of commercializa-
tion.  

Not every region with the potential to be a 
“knowledge region” will become one.  Entre-
preneurs and their support networks will tend to 
cluster in a limited number of places, and ag-
glomeration principles suggest that success will 

attract even more success.  And while it is easy 
to generate rhetoric about being a knowledge 
region, putting real resources into the effort 
comes with substantial risks.

All of the Benchmark regions have strong 
knowledge economies today, and all have the 
potential to build on them to solidify their 
places among the Superstar Regions of the 
world.  As the research shows, however, much 

is still to be learned 
about exactly how to 
mine the potential of 
a region’s knowledge 
base.  As is often the 
case with economic 
development, the 
key to success will 
be flexibility and a 
willingness to shift 
strategies as new 
approaches become 
known.  Just as 
entrepreneurs must 
remain nimble and 
open to new devel-
opments, so must 
their partners in the 

Triple Helix and, especially, its Core.

This is adapted from the Executive Summary: 
Research Universities and the Knowledge 
Region report by Michael Luis of Michael Luis 
& Associates. 

The metropolitan regions that have accepted 
membership in the Consortium are:

1. Barcelona, Spain 6. Melbourne, Australia

2. Daejeon, South Korea 7. Munich, Germany

3. Dublin, Ireland 8. Seattle, USA

4. Fukuoka, Japan 9. Stockholm, Sweden

5. Helsinki, Finland 10. Vancouver, Canada
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New Members of the Trade Alliance

The Chubb Corporation
www.chubb.com

Chubb connects your company with our broad 
range of multinational insurance capabilities to 
make it easier to manage complex global business 
exposures. With Chubb, you have a powerful 
combination of underwriting experience and local 
knowledge.

The Melbourne Marketing Group  
www.melbmktg.com

International business advisory and executive 
search services. Offices in Melbourne and Sydney 
Australia with associates in the USA, UK and 
Europe. Our clients include global and local 
firms. Established in 1993 by Christine Sather, a 
native of Washington state and a dual citizen of 
the USA and Australia.

TRInternational, Inc. 
www.tritrading.com

TR International Trading Company, Inc. (TRI) 
was founded in 1994 by Anthony Ridnell. Fifteen 
years later, in 2009 the company conducted close 
to $60 million in sales, had 24 employees, four 
regional offices in the USA and a two-person 
office in Shanghai, China. Many customers and 
suppliers are recognizable household names, 
including several Fortune 500 companies. TRI 
ranks in the Top 60 on the list of the Nation's 
Top 100 Chemical Distributors, and has twice 
received recognition as one of the fastest growing 
privately held businesses in Washington State 
(2004, 2008).

Greater Seattle Business Association 
www.thegsba.org

The Greater Seattle Business Association (GSBA) 
is the Lesbian, Gay, Bisexual, Transgender 
(LGBT) and Allied business and professional 
chamber of commerce, proudly serving our 
community since 1981. GSBA is the largest 
business chamber of its kind in the United States. 
Our mission is to combine business development, 
social action and leadership to expand economic 
opportunities for the LGBT community and those 
who support equality for all.

Our Patron Members

• Attachmate Corporation
• Baldwin M&A Partners LLC
• Bank of America Merrill Lynch
• Banner Bank
• Benaroya Companies
• Callison
• Columbia State Bank
• Davis Wright Tremaine L.L.P.
• Denny Miller Associates
• Fairmont Olympic Hotel
• Four Seasons Hotel Seattle
• Global Education Resources
• K&L Gates
• K2 Sports
• Kobe Trade Information Office
• Lane Powell PC
• McKinstry
• Microsoft Corporation
• Miller Nash LLP

• MKL Enterprises Ltd
• PACCAR Inc
• Pacific Northwest Advisors (PNWA)
• Pacific Prestige, Inc.
• Proto-Design, Inc.
• Regal Financial Bank
• Rowley Properties, Inc.
• Simburg, Ketter, Sheppard & Purdy, LLP
• Starbucks Coffee Company
• Swedish Medical Center, International  
     Patient Services
• The Boeing Company
• The Commerce Bank
• The Melbourne Marketing Group
• US Bank
• Washington First International Bank
• Washington State Department of 
     Commerce
• Wells Fargo Bank, N.A.
• Williams Kastner

Champion Members

The Consulate General of Brazil in San Francisco
Global Education Resources

PATH (Program for Appropiate Technology in Health)
Perkins Coie LLP
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The Paramount Hotel – Seattle  
www.paramounthotelseattle.com

We are located in the heart of downtown 
Seattle; The Paramount Hotel is only minutes 
from the city’s greatest treasures: fine dining, 
shopping, museums, Pike Place Market, the 
Space Needle, and Puget Sound. After a day of 
exploring the sights retreat to the intimate 
surroundings of The Paramount Hotel, 
combining modern amenities with personalized 
service. We offer a newly renovated and quiet 
haven from the world outside.

Our Patron Members

• Attachmate Corporation
• Baldwin M&A Partners LLC
• Bank of America Merrill Lynch
• Banner Bank
• Benaroya Companies
• Callison
• Columbia State Bank
• Davis Wright Tremaine L.L.P.
• Denny Miller Associates
• Fairmont Olympic Hotel
• Four Seasons Hotel Seattle
• Global Education Resources
• K&L Gates
• K2 Sports
• Kobe Trade Information Office
• Lane Powell PC
• McKinstry
• Microsoft Corporation
• Miller Nash LLP

• MKL Enterprises Ltd
• PACCAR Inc
• Pacific Northwest Advisors (PNWA)
• Pacific Prestige, Inc.
• Proto-Design, Inc.
• Regal Financial Bank
• Rowley Properties, Inc.
• Simburg, Ketter, Sheppard & Purdy, LLP
• Starbucks Coffee Company
• Swedish Medical Center, International  
     Patient Services
• The Boeing Company
• The Commerce Bank
• The Melbourne Marketing Group
• US Bank
• Washington First International Bank
• Washington State Department of 
     Commerce
• Wells Fargo Bank, N.A.
• Williams Kastner

Champion Members

The Consulate General of Brazil in San Francisco
Global Education Resources

PATH (Program for Appropiate Technology in Health)
Perkins Coie LLP

Trade Alliance Thanks Our Renewing 
Members

5+ years with the Trade Alliance
Amalgamated Transit Union Local 587
Center for International Career Development
Consulate General of Canada
Denny Miller Associates
DSV Air & Sea Inc.
Fairmont Olympic Hotel
FIS Translations (Division of Foundation for 
International Services, Inc.)
Foster Pepper PLLC
GM Nameplate, Inc.
HSBC Bank USA, N.A.

    Lane Powell PC
Microsoft Corporation
Perkins Coie LLP
Puget Sound Energy
Screamer Hats
Seattle University
Swedish Medical Center, International Patient 
Services
The Greater Seattle Chinese Chamber of 
Commerce
Wells Fargo Bank, N.A.

1-4 years with the Trade Alliance
Banner Bank
Bastyr University
Big Bend Community College
Four Seasons Hotel Seattle
Global Education Resources
Michael G. Foster School of Business, 
University of Washington
PATH (Program for Appropriate Technology in 
Health)
Scottish Development International
The Transpo Group, Inc.
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between the University of Washington and the 
University of Edinburgh. Boeing also has in-
vested in research projects in Scotland. Of course, 
Starbucks is everywhere in these two cities.

Scotland, like parts of the United States, went 
through a period of deindustrialization but has 
been successful in transforming into a services 
economy.  Among the issues the delegation will 
study next year are the economic and jobs strate-
gies of Edinburgh and Glasgow. Scotland has be-
come a leader in such sectors as biotech, renew-
able energy, global health and digital media. To 
take life sciences as an example, there are more 
than 600 life sciences organizations operating in 
Scotland. As Scottish Enterprises notes, “from 
anesthesia and antiseptics, to MRI and Dolly the 
sheep, Scotland has been at the forefront of medi-
cal discoveries.” 

Their success in technology is rooted in their 
research institutions and universities. Scotland 
produces one percent of the world’s published 
research with less than a tenth of the world’s 
population. The mission will study Scotland’s 
systematic process of incentives and grants that 
moves research into products and services.

Scotland is also a financial services center of 
Europe.  In fact, Edinburgh is the sixth-largest 
financial center in Europe behind London, Paris, 
Frankfurt, Zurich and Amsterdam.  

Traveling to Europe will provide the mission 

As Arthur Herman, author of "How the Scots 
Invented the Modern World" points out, Scotland 
invented  the steam engine, the bicycle tire and 
penicillin (this last to heal a cut after a bike ac-
cident, legend has it).  To this day, Scotland is a 
hotbed of innovation and technological progress. 
It’s also a key part of the United Kingdom, one 
of the Greater Seattle region’s key international 
business partners.  In other words there is  lots 
to learn from in Scotland, which will be a key 
focus of next year’s international study mis-
sion organized by the Trade Alliance and Greater 
Seattle Chamber of Commerce.

The 2011 trip will head to Edinburgh and 
Glasgow where 80 percent of Scotland’s popu-
lation resides. The delegation will also visit 
London. In fact, Edinburgh is the U.K.’s seventh-
largest city and Glasgow is its fourth largest. The 
Greater Seattle region has a number of ties with 
these cities, including Microsoft maintaining 
facilities there and exchanges and research ties 

A leader in renewable energy, Burntisland Fabrications' 
Methil Facilities in Scotland produces offshore wind 
machinery. In 2006 Burntisland made headlines 
when they installed the world's deepest offshore wind 
structure. 

Steaming on the Bike
International Study Mission 2011: 
Glasgow, Edinburgh and London

In June, while advancing the 2011 International Study 
Mission to Scotland and London, Bill Stafford met with 
Microsoft at their offices in Edinburgh. From the roof you 
can see Edinburgh Castle in the distance.  
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the big dogs. So why do we care? It’s simple: 
no economy – no tax base. No tax base – no tra– 
sit. No transit – no jobs. It’s just that simple.

One only need look at Detroit to see what 
happens when the local economic engine fails. 
Disaster. So we must pay attention to the state of 
the local economy so the same thing doesn’t hap-
pen to Seattle.

The challenge for all of us is how to moni-
tor the state of our economy. The best way is to 
listen to decision makers in their various forums. 
One of the best forums is the Trade Development 
Alliance (TDA) of Greater Seattle. The TDA is 
the clearing house for information and contacts. 
The TDA has no policy position on the issues of 
the day other than internal administration. What 
the TDA does is arrange the logistics of forums, 
meetings, study missions and introductions. 
When world leaders, business and government, 
plan to go to Seattle, they contact the TDA to 
arrange an itinerary. Remember how the Premier 
of China and President of Mexico came to Se-
attle before going to Washington D.C. Think of 
the WTO coming to Seattle or Hainan Airline (a 
private Chinese Airline) basing U.S. operations in 
Seattle.

Back to the original premise. If we care about 
our jobs we must also care about the state of 
the economy. Economic strategies often require 
years of planning before becoming reality. So 
participating in forums that discuss the economy 
is a good idea. That is why your union has been 
a member of the Trade Development Alliance 
since March 1999. Remember, we are all in this 
together.

By Paul Griffin
Trade Alliance Executive Board
Retired Transit Employee

The Engine that Drives our Jobs continued from page 1an opportunity to examine Europe and its issues. 
The debt crisis, issues with the Euro and changing 
political fortunes throughout Europe will all be 
addressed during the mission next year. 

A visit to London will allow an additional 
view of the European Union and Euro issues as 
well as an American Embassy perspective. It will 
also  allow meetings with the Gates Foundation 
and a focus on global health. 

To receive program information about the 
2011 International Study Mission to Glasgow, Ed-
inburgh and London please contact: Allison Pe-
terson, Trade Alliance, 206-389-7227, allisonp@
seattlechamber.com. For mission registration 
please contact:  Anne Maria Jacobson, Greater 
Seattle Chamber, 206-389-7220, annemariaj@
seattlechamber.com.

Tentative International Study Mission dates to:  
Glasgow, Edinburgh and London 

   May 13 – 21, 2011

Among the topics we will visit in the 
United Kingdom are: 

Global health• 
Biotechnology• 
Renewable energy• 
Animal health• 
Early childhood education• 
Talent attraction and retention• 
Economic strategy• 
Waterfront development strategy• 
Environment and climate change• 

Stay tuned for more trip details.
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Are you on the map?

You can be!  If you don’t find yourself above, 
you need to discover new vantage points.  
Education alters perspectives.  We can help your 
organization create a rewarding cultural learning 
program.  With a potent dose of “CQ” (Cultural 
Intelligence) to complement your IQ, EQ and 
business acumen, you can enhance your 
international business strategy.

Look at it another way.  Do you create opportu-
nities for your partners abroad to visit and grow 
understanding here?  Do your people learn there?  
Global Education Resources is a consultancy 
ready to assist your organization in attaining  
goals.  We also create customized cultural and 
educational initiatives for individuals and groups 
to increase their international perspective and 
competitiveness.  

Examples include:
• Short-term employee “exchange programs”
• Cultural orientation and adaptation 
 supports for international employees and their  

 families
• Educational and career advising for families, 

 employees, and for your clients visiting the  
 USA

• Educational and professional development for  
 your employees abroad

Let us help you share your cultural assets with in-
ternational business partners while adding diversi-
ty to your employees’ perspectives.  We can help 
identify opportunities and solutions to increase 
your capacity for greater global competitiveness.

Global Education Resources also offers risk-man-
agement advice and expert witness services in is-
sues related to boarding school and residential life 
programs with significant international presence.Visit us at www.globaleducationresources.com

Patron Profile: Global education resources
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Patron Profile: bank of america merrill lynch

Bank of America Merrill Lynch
Global Trade and Supply Chain Finance

Companies of all sizes find increasing opportu-
nity in expanding their business internationally, 
both sourcing from and selling to a global supply 
chain. But with opportunity comes complexity, 
and having an experienced partner is more impor-
tant than ever.

 
For proven trade expertise, trusted advice and a 
full array of processing and financing solutions 
around the globe, look no further than Bank of 
America Merrill Lynch.  The bank helps busi-
nesses discover hidden value and drive efficiency 
through its range of processing and financing 
solutions to clients across multiple markets and 
industries.

 
Through its global network, Bank of America 
Merrill Lynch links the supply chain of buyers 
and suppliers in an end-to-end process that can 
improve working capital efficiency, manage risk 
and enhance the visibility and control of strategic 
trading partners. Bank of America Merrill Lynch 
trade professionals are trusted advisors who of-
fer a competitive advantage through solutions in 
technology integration, open account processing, 
automated document preparation and presentment 
services, supply chain financing and physical sup-
ply chain visibility. 

 

Bank of America Merrill Lynch Trade Services 
offerings include the following:
 • Letters of credit, which help businesses buy or 
sell goods internationally with greater efficiency 
and less risk.
 
• Documentary collections, which are bank-
controlled payments that ensure that importers 
get title to goods upon payment and that export-
ers receive funds based on delivery of the title 
documents.
 
• Open account payment services, which are 
settlement solutions coupled with document man-
agement expertise to help importers streamline 
their trading partner payment processes 
 
• Banker’s acceptances, which provide cost-ef-
fective financing of international trade for ship-
ments under letters of credit, documentary collec-
tion, or open account.
 
• Government financing programs, in which 
Bank of America Merrill Lynch provides ex-
pertise and guidance to those seeking financing 
through the Export-Import Bank of the United 
States (ExIm) and Overseas Private Investment 
Corporation (OPIC).

For more information on Bank of America Merrill Lynch’s Global Trade capabilities, 
please contact Ling Wang at 206.358.3408 or Joy Clarke at 503.795.6483.
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Trade Development Alliance of Greater Seattle
1301 Fifth Avenue, Suite 2500
Seattle, Washington  98101-2603  U.S.A. 
 

The Trade Development Alliance of Greater Seattle is a partnership of the City of Seattle, City 
of Everett, City of Bellevue, City of Tacoma, Port of Seattle, Port of Tacoma, Port of Everett, 

Snohomish County, Pierce County, organized labor and the Greater Seattle Chamber of Commerce. 
The Trade Alliance is dedicated to promoting this region as one of North America’s premier international 

gateways and commercial centers.  Through cooperative efforts, this coalition of public and private-
sector organizations will enlist its members’ unique and diverse resources to accomplish this goal.

1301 Fifth Avenue, Suite 2500
Seattle, Washington  98101-2603  U.S.A. 

Tel: (206) 389-7301
Fax: (206) 624-5689

www.seattletradealliance.com
Email:  tdags@seattlechamber.com

Find us on Facebook, Twitter and LinkedIn
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